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研究成果の概要（英文）：Based on the actual behavior of players in Japanese medical services such as
 consumers who are customers, medical institutions which are suppliers, and administrative agencies 
that play the role of coordination between the two, we solved issues arising from current Japanese 
medical services and its networking. Specifically, (Issue 1) we derive customers' behaviors related 
to the selection of medical institutions,  and (Issue 2) based on customers' behaviors, we clarified
 how the medical institutions have to be networked. In addition,  (Issue 3) based on the viewpoint 
that how medical institution can be selected by customers, we derived a way of cooperation of 
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